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Statements and weight factors: TFg

Technical feasibility statements WeightTechnical feasibility statements Weight 
  factor 
Process development   
The integrated concept does not require significant downstream processing 7
All steps of the integrated concept are well identified 7 
Required technologies are already developed for the targeted products 6 
Required technologies are proven on industrial scale for the targeted products 6 
Process does not require toxic or hazardous auxiliaries 4 
The integrated concept does not generate additional waste that has to be treated 4 
Application development   
Most of the selected applications are already existingMost of the selected applications are already existing 6 
Products can be used in most of the selected applications 3 
Products are referenced in most of the selected applications 4 
Secondary products are referenced in the applicationsSecondary products are referenced in the applications 3

 



Statements and weight factors: CFg
Commercial feasibility statements Weight  
  factor 
Project characteristics   
Th i t t d t i l di t 1 d tThe integrated concept is leading to 1 new product 1 
The product(s) can be used in several applications/markets 1 
Market characteristics   
The integrated project addresses existing product/market combinations  4 
Th dd d k t i ti ( f d t / t )The addressed markets are innovative (= open for new products/concepts) 2 
The targeted markets are large enough to absorb the foreseen volumes 4 
Competitive advantage   
Introduction of the new product(s) will lead to an economical benefit for the user 5 
Th d t( ) h f ti l b fitThe new product(s) have functional benefits 5 
There are specific benefits related to the integrated concept compared to the conventional processes 4 
Social & environmental impact   
The new product(s) is an alternative to fossil-based products 3 
Th i t t d t i t i titi ith f d lThe integrated concept is not in competition with food supply 2 
The integrated concept does not require large quantities of fresh water 2 
The integrated concept is leading to additional renewable energy production 3 
The integrated concept is ‘LCA positive’ 4 
Th i t t d t i th E titi iti i l b l k tThe integrated concept improves the European competitive position in a global market 3 
Regulatory impact   
There are no regulatory barriers affecting the market introduction of the product(s) 3 
There is a supporting EU directive promoting the integrated concept 4 



Questionnaire respondentsp
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Data processingp g
Σ WFi = 50

2 I agree with the statement
1 I’m neutral to the statement (or ‘don’t know’)Ai 1 I m neutral to the statement (or don t know )
0 I disagree with the statement

Ai

Maximum score is 100TF or CF = Σ(WFi x Ai)

TFtotal or CFtotal = Σi(Σj(WFij x Aij) / # respondents)

where i = a particular statement and corresponding weight factorwhere i = a particular statement and corresponding weight factor
j = a particular respondent



Graphical presentationp p
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SWOT analysisy
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